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ART DIRECTION - LOBBY

DESK, BENCH AND MILLWORK 

RIZE: 236 UNIT MARKET CONDO PROJECT
/ Linea strata residential 
Installed June 2021
Surrey, BC

Responsibility:  Common area & amenity    
  FF&E

Contribution: Creative brief, ID consultant   
  coordination, install coordination

rize.ca/project/residential/linea

ID CONCEPTUAL RENDERING

PRELIM CONCEPT

PHOTO - INSTALLED FF&E

PHOTO - CONCIERGE DESK DETAIL

PHOTO - INSTALLED FF&E IN LOBBY

ID CONCEPTUAL RENDERING



amenity | lounge
ELEVATION

FEATURE CEILING AND WALL 
COLOUR

VERTICAL WOOD  
TEXURED WALL, 2 TONE

VERTICAL WOOD 
TEXURED WALL + MIRROR 
ABOVE

WALL MOUNTED 
SANITIZER DISPENSER 

kitchen – scheme c.1
A1 – 1 BEDROOM KITCHEN RENDERING

fraser + 19th

RIZE: 104 UNIT RENTAL PROJECT 
/ Comma rental brand
2018 - present, completion Fall 2022
Vancouver, BC

Responsibility: Interpreting brand, interior design    
  development, determining standardized rental  
  spec

Contribution: Interpreting brand, art direction, interior   
  design direction, creative consultant   
  coordination, construction coordination   
   
rize.ca/project/rental/f19

main bathroom (adaptable) – scheme c.1
TYPICAL ELEVATIONS

fraser + 19th

lobby | vestibule + mailbox area
ELEVATIONS

WALL MOUNTED 
SANITIZER DISPENSER 

UPHOLSTERED SEATING MAILBOXES IN BLACK FINISH 

ANNUNCIATOR PANEL

WOOD P-LAM PANELLING WITH 
CURVED SIDE RETURNS  

the rental suites – scheme c.1
something better than owning….. fraser + 19th

surprise

artistic bold

whimsical

the brand
something better than owning…..

simplified for longevity

home and community as one

provides valuable amenity space, 
exploring new ideas for shared spaces

an intergenerational community, that 
transcends a specific age or demographic

our home rejects convention and 
compromise 

fraser + 19th

ARCH RENDERING

ID ELEVATION

ID RENDERINGID RENDERING

CONCEPT

BRAND CONCEPT



LEEWARD is a collection of two 

unique live/work loft spaces and two 

boutique townhomes located on the 

upper floors.

The project is located in the heart of 

Sidney, BC, a growing seaside town 

with great restaurants, a beautiful 

pier and several beaches within 

walking distance.

Each of the four homes feature 

thoughtful, contemporary design 

details and a palette of materials 

inspired by the unique marine 

lifestyle of the region.

ARYZE: 4 UNIT TOWNHOME PROJECT
/ Leeward strata townhomes
2018
Sidney, BC

Contribution: Interior design and    
  interior rendering art direction,   
  project name & brand concept

aryze.ca/projects/leeward

ID RENDERING

ID RENDERING

ARCH RENDERING LOGO & WORDMARK



RIZE: PROJECT COMPLETION PHOTOSHOOT
2020
Burnaby, BC

Purpose:  Portfolio photography

Contribution:  Creative vision, art direction,   
  photographer coordination  

rize.ca/project/commercial/gold-house  
  

    

SMALL SELECTION OF FINAL 

PHOTOGRAPHY



RIZE: PROJECT COMPLETION PHOTOSHOOT
June 2021
Surrey, BC

Purpose:  Portfolio photography

Contribution:  Creative vision, art direction,   
  photographer coordination  

rize.ca/project/residential/linea    

    

SMALL SELECTION OF FINAL 

PHOTOGRAPHY



RIZE: PROJECT BRAND + TEASER WEBSITE
2019
Vancouver, BC

Deliverables (shown):  Brand identity, scrolling   
   landing page,    
   video, animation

Contribution:   Concept collaboration, video  
   creative direction,   
   creative agency    
   coordination, copy editing

thegridonterminal.com    

SCREENSHOTS FROM 

WEBSITE



Comma
September 15 2020

homesnotforsale.ca  homesnotforsale.ca 

Our home doesn’t answer to the 
market demands of resale. It’s 
exuberant, a full spectrum 
existence. We are choosing to rent 
because it suits the life we want.

Imagine all that rental housing 
could be.

homesnotforsale.ca 

For too long, rental housing has 
been the second option to 
homeownership. Now, people in all 
stages of life are re-evaluating what 
it means to be a renter. 

Imagine all that rental housing 
could be. 

We are evolving rental housing. So 
you can spend your time living your 
life, not chasing after it. 

Imagine all that rental housing 
could be.

Homes Not For Sale
Back 

Rize/COMMA: WEBSITE & CAMPAIGN
2020 
Vancouver, BC

Intent:   Connect with the renters of    
  Vancouver.   

Contribution:  Turning the idea into an actionable    
  deliverable, art direction,     
  consultant mgmt, website QA, copy editing,   
  social campaign, signage, printed    
  collateral  

homesnotforsale.com 
Results are automated and updated every 24 hrs.   
 

Homes Not For Sale
Front 

homes
not for sale

not for

not for

sale sale

homes homes

Comma
September 15 2020

SCREENSHOTS 

FROM WEBSITE

SITE SIGNAGE

SOCIAL POST

PRINTED POSTCARDS & BRAND MESSAGING



RIZE/COMMA: BRAND DEVELOPMENT
2020 
Vancouver, BC

Purpose:  New brand for Rize rental projects 

Deliverables 
(shown):  Brand guidelines, website, posters

Contribution:  Vision, art direction,    
  copywriting, messaging   
  creative consultant selection

commaproperties.ca
Poster 01

comma

Beyond four walls and 
a fenced backyard.

Comma
September 3, 2020

A di�erent  

domestic dream. 

Meaningful 

spaces. 

Architecturally 

distinct. 

Membership 

driven. 

Commercially  

integrated.

Lorem ipsum dolor sit 

amet, consec tetur 

adipiscing elit, sed do 

eiusmod tempor incidi. 

Lorem ipsum dolor sit 

amet, consec tetur 

adipiscing elit, sed do 

eiusmod tempor incidi. 

Lorem ipsum dolor sit 

amet, consec tetur 

adipiscing elit, sed do 

eiusmod tempor incidi. 

Lorem ipsum dolor sit 

amet, consec tetur 

adipiscing elit, sed do 

eiusmod tempor incidi. 

Principles we 

incorporate into every 

Comma space. 

A new type of rental. 

Not a place to own,  

but to be. 

Rent for freedom, not for necessity.  

Comma is a new type of space, one  

that connects you to the things you  

want to do—not own. 

Carshare.

Public plaza. Wi� included. 

Tool rental.

Lorem ipsum dolor sit 

amet, consec tetur 

adipiscing elit, sed do 

eiusmod tempor incidi. 

Lorem ipsum dolor sit 

amet, consec tetur 

adipiscing elit, sed do 

eiusmod tempor incidi. 

Lorem ipsum dolor sit 

amet, consec tetur 

adipiscing elit, sed do 

eiusmod tempor incidi. 

Lorem ipsum dolor sit 

amet, consec tetur 

adipiscing elit, sed do 

eiusmod tempor incidi. 

Amenities that don’t 

weigh you down. 

ProjectsAbout Contact

Slight swing in arms

Moving Details in Atrium

Sign up for more info. 

Learn more about  

the movement and 

community. 

First Name

Last Name

Email

I agree to allow Comma and its a�liates to contact me and 

send me information via email. I understand I can 

unsubscribe at any time. 

A differe�t domestic dream. 

Comma Living, Copyright 2020

Woman pushes stroller into frame

Sign up for more info. 

Bird �ying past

Logo Guidelines

X

Brand Elements 8 9

Logo 
Colour

When the Comma logo is used in corporate applications, the 
wordmark is always shown in Charcoal, and the icon is always 
shown in Peach—at 100% opacity. In other cases, the comma 
symbol can either be outlined or take on another colour 
from the Comma brand palette. In instances where colour is 
not available the logo should appear in all black or white.

Comma Brand Guidelines

Comma 
Community

Illustrations 20 21

Scenes

Colour

Each scene in the two master illustrations can be isolated 
and used separately—on photographs, renderings or in 
addition to the comma symbol.

Comma Brand Guidelines

Illustration on 
Images

The figures and the scenes from the two master illustrations 
can be used on renderings, interacting with the building and 
streetscape in interesting ways. 

comma

Application – Tote Bag 

comma

Comma Branding
February 21, 2020

comma

Application – Tote Bag 

comma

Comma Branding
February 21, 2020

Brand Applications 30 31

Branded Items The Comma brand can also be extended to a series of 
items such as a reusable mug or tote bag. Here the Comma 
symbol is shown at various scales, overlapped with black 
and white illustration figure and outlined master illustration. 

Brand Applications 28 29

A recurring theme throughout the Comma brand is the 
interaction between the illustrations, renderings, and logo. 
In the hoarding examples shown, the logo is used to create 
visual rhythm across the length of the signage, act as a cut-
out shape for a Comma building rendering, and as a seat 
for one of Illustrated figures. 

Application – Comma Hoarding

comma comma comma

comma commacomma

Comma Branding
February 21, 2020

comma

Comma Brand Guidelines

Advertisement Whether it’s for a new rental property or brand awareness, 
Comma’s advertising utilizes the same elements and palette 
as its other applications. Here, the Imaginary Building 
illustrating is shown with an oversize, colour-blocked 
Comma icon in the primary colour Peach. 

Application – Poster

comma

A new type of housing is here.

Comma Branding
February 21, 2020

A di�erent  

domestic dream. 

Meaningful 

spaces. 

Architecturally 

distinct. 

Membership 

driven. 

Commercially  

integrated.

Lorem ipsum dolor sit 

amet, consec tetur 

adipiscing elit, sed do 

eiusmod tempor incidi. 

Lorem ipsum dolor sit 

amet, consec tetur 

adipiscing elit, sed do 

eiusmod tempor incidi. 

Lorem ipsum dolor sit 

amet, consec tetur 

adipiscing elit, sed do 

eiusmod tempor incidi. 

Lorem ipsum dolor sit 

amet, consec tetur 

adipiscing elit, sed do 

eiusmod tempor incidi. 

Principles we 

incorporate into every 

Comma space. 

A new type of rental. 

Not a place to own,  

but to be. 

Rent for freedom, not for necessity.  

Comma is a new type of space, one  

that connects you to the things you  

want to do—not own. 

Carshare.

Public plaza. Wi� included. 

Tool rental.

Lorem ipsum dolor sit 

amet, consec tetur 

adipiscing elit, sed do 

eiusmod tempor incidi. 

Lorem ipsum dolor sit 

amet, consec tetur 

adipiscing elit, sed do 

eiusmod tempor incidi. 

Lorem ipsum dolor sit 

amet, consec tetur 

adipiscing elit, sed do 

eiusmod tempor incidi. 

Lorem ipsum dolor sit 

amet, consec tetur 

adipiscing elit, sed do 

eiusmod tempor incidi. 

Amenities that don’t 

weigh you down. 

ProjectsAbout Contact

Slight swing in arms

Moving Details in Atrium

Sign up for more info. 

Learn more about  

the movement and 

community. 

First Name

Last Name

Email

I agree to allow Comma and its a�liates to contact me and 

send me information via email. I understand I can 

unsubscribe at any time. 

A differe�t domestic dream. 

Comma Living, Copyright 2020

Woman pushes stroller into frame

Sign up for more info. 

Bird �ying past

comma
Less the building, 
more the lives lived within it.

Comma
September 3, 2020

Poster 02

WEBSITE DESIGN

BRAND STYLE GUIDE

MARKETING COLLATERAL



RIZE/HOVERCRAFT: BRAND DEVELOPMENT
2021
Vancouver, BC

Purpose:  New brand for in-house    
  construction team

Contribution:  Creative direction, copywriting,   
  pitch concepts to       
  construction team and senior   
  leadership, consultant coordination

hovercraftbuilders.ca
scrolling landing page live: September 2021

Applications Equipment and Site Signage Branding and signage can be applied to various materials such 

as equipment, cranes, and informational signage throughout 

the site. 

Applications Digital & Website Digital applications can make more use of layering  

and combining styles, due to the flexible nature of the  

digital experience.

Motivated by unique opportunities and 

focused on strategy. We build lighter. A 

construction company for the future.

A construction
company for the future.

A construction
company for the future.

Motivated by unique opportunities and 

focused on strategy. We build lighter. 

A construction company for the future.

Projects

Hovercraft Construction
Vancouver, British Columbia

Hovercraft Construction
Vancouver, British Columbia

We are a construction
company for the future.

Build Lighter
hovercra�.ca

1055 Dunsmuir St
Vancouver, BC V7X 1L4

Hovercraft Construction Motivated by unique opportunities and focused on 
strategy. We build lighter. A construction company for the future.
#construction #urbanplanning #buildlighter

Co-Branding External Site Signage Generally, for any external facing site signage (street facing 

hoarding, etc.), allocate approximately 75% of the brand 

space for the site developer, and 25% of the brand space 

for Hovercraft.

A common requirement in co-branding will be the existence of 

both the Hovercraft brand and the partner (developer) brand on 

materials throughout an active construction site.  

Build Lighter
hovercra�.ca

Hovercra�
Builders Ltd.

1055 Dunsmuir St
Vancouver, BC V7X 1L4

We’re building something for the future here. 

Forward looking growth rize.ca/surrey

Surrey is alive with
activity and growth.

75% of site hoarding

from developer brand 

25% of site hoarding

from Hovercra� brand 

Forward looking growth rize.ca/surrey

Surrey is alive with
activity and growth.

75% of site hoarding

from developer brand 

25% of site hoarding

from Hovercra� brand 

Site Managed by 
Hovercra� Builders

1055 Dunsmuir St

Vancouver, BC V7X 1L4

A Construction Company

For The Future

Forward looking growth rize.ca/surrey

Surrey is alive with
activity and growth.

75% of site hoarding

from developer brand 

25% of site hoarding

from Hovercra� brand 

Site Managed by 
Hovercra� Builders

1055 Dunsmuir St

Vancouver, BC V7X 1L4

A Construction Company

For The Future

Construction 
Site B

Example A

Example B Example CConstruction 
Site A

Construction 
Site A FULL WEBSITE DESIGN MOCK-UP

LOGO + WORD-MARK

CO-BRANDING SCENARIO

CRANE SIGN & SITE SIGNAGE MOCK 

UP

BUSINESS CARD DESIGN



RIZE: INTERNAL WEBSITE 
2021
Vancouver, BC

Purpose:   Digital suggestion box for   
   staff to post (anonymously)  
	 	 	 and	explore	each	other’s	ideas	

Contribution:   Research, creative brief,   
   art direction (web design,   
   illustration, web dev,   
   animation, UI), copy, QA

rize.ca/rizelab (psswd protected)

ABOUT: POP UP

IDEA:: POST

HOMEPAGE



RIZE: WEBSITE + SOCIAL MEDIA
2018 - 2019
Vancouver, BC

Purpose:   Corporate brand refresh that  
	 	 	 continues	to	inform	today’s		
   version  of the brand

Contribution:  Website design direction, messaging 
  copy, photography art direction  
  social media content, art direction    
  and strategy    

instagram.com/rizealliance

rize.ca

3.0   Brand Applications Brand Guidelines20 | 21

The Rize corporate website incorporates all 
Rize typefaces, offset image layouts, and 
authentic, candid photography. 

3.2 WEBSITE

WEBSITE DESIGN

SOCIAL MEDIA POSTS, ON BRAND W/ REFRESH



RIZE: CORPORATE COLLATERAL
2019
Vancouver, BC

Deliverables 
(shown):  Corporate brand refresh: culture   
  book, employee handbook, corporate  
  swag, business cards

Contribution:  Creative direction,    
  copywriting, messaging   
  photography direction,    
  creative consultant selection

CORPORATE NOTEBOOK

BRANDED SWAG

PRINTED CORPORATE COLLATERAL

BRANDED SWAG



Rize: BRAND AWARENESS
/ Comma rental launch
July 2021
East Vancouver, BC

Purpose:	 Celebrating:	first	rental	project

Contribution: Interpreting rental brand, establishing  
  vision, art direction,    
  set up day-of, consultant selection

PHOTOGRAPHY FROM THE EVENT



Our principles 
are rooted in urbanism:

Density

We hope people 
really love what we 
build, and they 
become homes not 
just good 
investments.

We’ve chosen to 
make a strategic 
investment in high 
quality design in 
order to create 
homes that will 
inspire the people 
who will eventually 
rent, buy  and live in 
them. 

Attainable Car-Lite
Future
City

Missing 
Middle

Young people who 
keep urban 
neighbourhoods alive 
by the masses are 
growing up and 
looking for their next 
home. 

What happens if 
these inner city 
neighbourhoods do 
not provide a variety 
of housing types? 
What if these urban 
adopters are priced 
out of the 
communities they 
helped support

They leave. 

Public
Realm

Compact 
neighborhoods help 
prevent urban sprawl 
so the edges of our 
communities aren’t 
bleeding into the 
beautiful green 
spaces of Vancouver 
Island. 

This means there is 
more room and better 
utilization of public 
spaces: parks, 
beaches, 
playgrounds, etc. 

Affordable housing is 
something we take to 
heart.

 We develop smaller 
upmarket projects in 
more compact and 
walkable 
neigbourhoods which 
help us do much 
larger affordable 
housing projects in 
other parts of town. 

We’ve taken this 
approach in order to 
make a far greater 
contribution towards 
affordable housing in 
Victoria.

The care gave us a 
perceived sense of 
freedom, but now it 
has come at the 
expense of our 
neighbourhoods, 
cities and the 
environment. We 
believe in greatly 
reducing dependence 
on the car and 
instead designing 
buildings for people. 

Our projects are 
intended for cycling, 
transit, walking, and 
lastly...driving. 

The idea of 
densification often 
evokes a negative 
emotional response, 
whereas research 
and our experience 
show that urban infill 
can actually 
strengthen the quality 
of life in a 
neighbourhood. 

Density brings with it 
investment in 
neighbourhood 
amenities and brings 
life out in to the public 
realm. 

We would like Victoria to be:

1. 2. 3. 4. 5.
A healthy city with leafy 
neighbourhoods where 
we can afford to raise 
our kids.

A city with exceptional 
urban design, public 
spaces and 
architecture.

A city where lack of 
housing doesn’t hinder 
businesses from 
retaining and attracting 
talent.

A city where you can 
walk or ride from your 
home to work, your 
favourite coffee shop, 
park, gym, and  the pub 
...IN THE SAME DAY.

A city where we have 
inclusive shared 
neighbourhoods that 
celebrate diversity. Help shape our city!

ARYZE: SUB-BRAND AND CAMPAIGN 
2018
Victoria, BC

Intent:  Connect with the residents of    
  Victoria on the topic of housing. 

Contribution:  Design production printed     
  collateral, signage,    
  infographics, creative direction, 
  website design (no longer active)
  copy editing, and social media

facebook.com/talktoaryze/ 

PRINTED POSTCARDS

SITE SIGNAGECOMMUNITY EVENT & BRAND AWARENESS



RIZE: SITE SIGNAGE
/ Rize corporate brand
2019
Vancouver, BC

Deliverables 
(shown):  Site trailer wrap,     
  construction hoarding, construction   
  fencing

Contribution:  Vision, art direction, install    
  coordination, photography direction,  
  creative consultant selection

 The Rize—104th Ave at 133rd Street Surrey PRISMTECH GRAPHICS Ltd.   17-06-2019 

 

CONSTRUCTION HOARDING

CONSTRUCTION FENCING

TRAILER WRAP



/THANK YOU

Julia Schenck

c / 250.884.4382
e / schenckjulia@gmail.com


